
WEDNESDAY, AUGUST 26, 2026

04

The Bahrain Red Crescent 
Society (BRCS) has wel-
comed its newest vol-

unteers through an interactive 
workshop aimed at helping them 
understand how their values, 
skills and personal motivations 
can contribute to humanitarian 
service.

Held at the society’s head-
quarters in Manama, the “Our 
Mission: Answering the Call” 
workshop formed part of BRCS’s 
volunteer induction programme. 
It encouraged participants to re-
flect on their reasons for volun-
teering, identify the contributions 
they hope to make and explore 
roles that match their interests 

and strengths.
The session was delivered by 

Iman Al Khajah, Capacity Build-
ing Specialist at BRCS, under the 
supervision of Adel Al Jar, Board 
Member and Assistant Secre-
tary-General for Committees 
Affairs.

The workshop included prac-
tical discussions and activities 
covering leadership, teamwork 

and essential relief knowledge 
to help new volunteers respond 
confidently and responsibly 
when humanitarian needs arise.

Participants were also intro-
duced to the values of humanitar-
ian action and the Fundamental 
Principles of the International 
Red Cross and Red Crescent 
Movement, providing a founda-
tion for their involvement in BRCS 

programmes and initiatives.
BRCS said effective volunteer-

ing begins with a clear sense of 
purpose, noting that understand-
ing individual motivations helps 
volunteers choose roles where 
they can contribute most effec-
tively, develop their capabilities 
through experience and maintain 
a long-term commitment to serv-
ing others.
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ILA Dandiya Beats Ticket Launch 
Receives Overwhelming Response

The Indian Ladies 
Association (ILA) 
k i c k- s t a r t e d  t h e 

excitement for ILA Dandiya 
Beats 2026 with the grand 
ticket launch held on 24th 
August at Crowne Plaza Bah-
rain, where an impressive 700 
tickets sold on the launch day 
itself.

The much-awaited ILA Dan-
diya Beats will be held on Oc-
tober 1, 2026, at Crowne Plaza 
Bahrain, promising an evening 
of vibrant music, dance, cul-
ture and festive celebrations.

ILA President Ms. Smitha 
Jensen expressed her delight 
at the overwhelming response, 
saying, “Selling 700 tickets on 

the very first day is a wonder-
ful reflection of the commu-
nity’s enthusiasm and support 
for ILA. We are grateful to our 
sponsors and well-wishers 
whose support is making this 
celebration possible.”

The event is also a major 
fundraising initiative support-
ing Sneha Recreation Centre, 
ILA’s flagship project for chil-
dren with special needs.

ILA extends its heartfelt 
gratitude to all sponsors, part-
ners, members and well-wish-
ers for their invaluable sup-
port and for making the launch 
such a tremendous success.

With 700 tickets already 
sold, the countdown to ILA 
Dandiya Beats 2026 has well 
and truly begun!
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Toyota Bahrain Strengthens Engagement 
with Youth Through Sport City Partnership

Toyota Bahrain, part 
of  Ebrahim Khalil 
Kanoo, strengthened 

its engagement with Bahrain’s 
youth through its partnership 
with Sport City, held as part of 
Youth City 2030 during the six 
week summer program.

The partnership gave Toyota 
Bahrain an opportunity to con-
nect with young people in an 
environment centered around 
sport, activity and competition. 
Basketball was a key part of 
Toyota’s presence, with partic-
ipants taking part in activities 
that encouraged teamwork, 
skill development and healthy 
competition.

Toyota Bahrain’s involve-

ment reflects its continued ef-
forts to engage with the com-
munity through initiatives 
that are relevant to the inter-
ests and lifestyles of younger 
generations. By supporting 
platforms that bring young 
people together, Toyota aims 
to create meaningful experi-
ences that extend beyond tra-
ditional brand engagement.

Throughout the program, 
Toyota Bahrain maintained 
a visible presence across 
Sport City, complemented 
by giveaways and prizes for 
participants that added to the 
overall experience and en-
couraged further interaction 
with the brand.

Through its partnership with 

Sport City, Toyota Bahrain con-
tinues to build its connection 
with the community by sup-
porting activities that promote 
an active lifestyle, teamwork 

and personal development, 
while creating opportunities 
to engage with the next gen-
eration in a setting that is both 
relevant and enjoyable.
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