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YOU HAVE BRAINS IN YOUR 
HEAD. YOU HAVE FEET IN 
YOUR SHOES. YOU CAN STEER 
YOURSELF, ANY DIRECTION 
YOU CHOOSE.
DR. SEUSS

QUOTE 
OF THE 
DAY

American companies need 
Chinese consumers

WEIJIAN SHAN 

In a rare bit of bad news for 
its investors, Apple last week 
laid the blame for lower than 

expected revenue on its perfor-
mance in China. The news sent 
Apple’s stock price plunging, and 
investors also ditched other com-
panies with significant exposure 
in China. The scale of the damage, 
both to Apple’s bottom line and to 
the broader market, underscores 
how critically important China — 
and Chinese consumers — have 
become for American companies.

China accounts for about $52 
billion in sales for Apple, and is 
its third-largest market. Apple is 
not the only technology company 
that relies on sales in China. For 
Qualcomm, a chip maker whose 
technology is used in many Apple 
smartphones, the figure is $15 

billion, or about 65 per cent of 
its total sales, according to an 
estimate by FactSet. Others with 
big bets on China include Intel 
(24pc of sales), Micron Tech-
nology (51pc) and Texas Instru-
ments (44pc).

These numbers make it very 
clear that the perception of Chi-
na as the “factory of the world,” 
flooding global markets with 
cheap goods, is badly out of date. 
Exports and capital investments 
such as buildings and roads are 
no longer the main engines of 
China’s growth. Exports have 
dropped from 36pc of China’s 
gross domestic product in 2006 
to 20pc in 2018. Going after 
China’s exports with tariffs, as 
the Trump administration is at-
tempting, is, to a certain extent, 
fighting yesterday’s war.

In recent years, China’s econ-
omy has shifted to one that is 
much more dependent on do-
mestic household consumption 
— ordinary Chinese people buy-
ing things for themselves and 
their families. In China over 

the last decade, the growth in 
private consumption has out-
paced overall economic growth 
rate. In 2018, gross domestic 
product in China grew by 6.5pc, 
and household consumption 
accounted for about four-fifths 
of that growth.

China is now the fastest-grow-
ing consumer market in the 
world, with private consumption 
amounting to about $5 trillion, 
more than 10pc of the world’s 
total. Competition for Chinese 
consumers’ hard-earned yuan 
has become intense.

Consider the smartphone mar-
ket. As recently as 2016, Apple 
was China’s leading maker of 
handsets. But by the third quar-
ter of 2018, China’s dominant 
telecommunications company, 
Huawei, was on top, with 23pc of 
the market. The Chinese smart-
phone makers Oppo, Vivo and 
Xiaomi occupy the next three 
spots, while Apple ranked fifth, 
with 9pc. South Korea’s Samsung, 
the global leader in smartphone 
sales, has all but disappeared 

from China, having failed to re-
cover from the fiasco over its 
dangerously overheating Galaxy 
Note 7 batteries.

Even industries where Amer-
ican consumers once reigned 
supreme are now increasingly 
shifting toward China. General 
Motors, for example, sells more 
cars in China than in North 
America. For global filmmakers, 
box office sales in 2018 totaled 

about $9 billion in China, com-
pared with almost $12 billion for 
North America in 2018.

My company made a decision 
more than a decade ago not to 
invest in China’s export sector. 
Costs for Chinese manufacturers 
are rising, and prices for their 
exports are flat or falling. Instead, 
I feel strongly that there is much 
greater potential for companies — 
inside and outside China — that 
cater to the Chinese consumer 
market.

Yes, China’s economic growth 
has begun to slow, and there has 
been a decrease in investments 
as Beijing has moved to tighten 
credit. And the threat of a trade 
war with the United States is real. 
But my long-term outlook has not 
changed. The Chinese consumer 
market will continue to grow, 
albeit at a slower pace, and it will 
continue to be a market that any 
global company must pay serious 
attention to if it wants to remain 
competitive.

So where does this leave com-
panies like Apple that find them-

selves caught in the middle of the 
trade war? They must hope, first 
of all, for a swift conclusion to the 
latest round of trade negotiations 
between China and the United 
States, which began in Beijing 
on Jan 7. 

The best possible outcome is a 
deal that will encourage China to 
open its economy further, com-
mit to shrinking its bloated state-
owned sector and ease barriers to 
further foreign investment and 
trade.

Tariffs were supposed to hurt 
China by hitting its exports to 
the United States. That hasn’t 
happened. Should it persist, the 
trade war will, of course, hurt 
Chinese companies, just as it has 
already hurt so many American 
companies. 

But if the conflict eventually 
drags down Chinese consumer 
demand, businesses all over the 
world will be the losers.

(Weijian Shan is chairman and chief 
executive of PAG, a private equity firm 

based in Hong Kong. )

China is now the fastest-
growing consumer market 
in the world, with private 

consumption amounting to 
about $5 trillion, more than 

10pc of the world’s total.  

A mobile phone shop in Sin Tat Plaza, in Hong Kong. 
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What the People’s Vote 
faction does not re-
alise is that if par-

liament decides on a second 
referendum, those of us who 
voted to leave the EU will take 
to the streets to fight for democ-
racy. The revolt will make the 
opposition to the poll tax look 

like a tea party.
We voted to return sover-

eignty to parliament and expect 
parliamentarians to respect 
our choice and behave accord-
ingly, not to follow their own 
self-serving priorities.

The hallmark of British con-
stitutional democracy is the 

sovereignty of parliament. MPs 
take upon themselves a duty 
to protect and advance the in-
terests of the electorate and 
the country as a whole. The 
2016 referendum result does 
not legally bind parliament; nor 
would any further referendum.

S Thomas

Please don’t invite unrest 
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American companies need 
Chinese consumers

selves caught in the middle of the 
trade war? They must hope, first 
of all, for a swift conclusion to the 
latest round of trade negotiations 
between China and the United 
States, which began in Beijing 
on Jan 7. 

The best possible outcome is a 
deal that will encourage China to 
open its economy further, com-
mit to shrinking its bloated state-
owned sector and ease barriers to 
further foreign investment and 
trade.

Tariffs were supposed to hurt 
China by hitting its exports to 
the United States. That hasn’t 
happened. Should it persist, the 
trade war will, of course, hurt 
Chinese companies, just as it has 
already hurt so many American 
companies. 

But if the conflict eventually 
drags down Chinese consumer 
demand, businesses all over the 
world will be the losers.

(Weijian Shan is chairman and chief 
executive of PAG, a private equity firm 

based in Hong Kong. )

BARI WEISS

Australia — When Mark 
Twain steamed into Syd-
ney’s harbour in Septem-

ber 1895, journalists peppered 
him with questions before he 
had even stepped off the S S 
Warrimoo. “I am going to write 
a book on Australia,” he pro-
claimed. 

“And I think I ought to start 
now. You always know so much 
more of a country when you 
have not seen it than when you 
have.”

I imagined an exotic menag-
erie: animals that begin with 
the letter K frolicking next to 
shirtless Hemsworths, mostly.

Instead, I found Australia — or 
rather the teeny, tiny corner of 
this vast continent that I got the 
chance to experience this past 
month — much closer to how 
David Sedaris once described it: 
“Canada in a thong.”

It is a place where things just 
work. The politics are moder-
ate. The economy is roaring (at 
least for now). The strangers 
are helpful.

Everyone has health care. 
Mass shootings are almost un-
heard-of. And I’d feel comfort-
able following the five-second 
rule on a random subway plat-
form.

So far, so Canada.
But you don’t get on a flight 

across the world just to admire 
a $19 minimum wage. You come 
for the thongs.

Australians have more fun. 
They just do. I guess I should 
not be surprised by this fact 
given that this is the place that 
birthed both Hugh Jackman and 
Kylie Minogue.

As someone who is naturally 
suspicious of people who don’t 
seem to be experiencing some 
level of existential anxiety dur-
ing their waking hours, I have 
watched my temporary neigh-
bours with deep interest. 

As I prepare to board a flight 
back to my natural habitat — 
bitterly cold and overbenzoed 
Manhattan — here are some of 
the lessons I’ve learned from 
the sunny Aussies I count my-
self lucky to have met.

The first: Hang out. But really.
In the States,  time with 

friends can feel a bit like those 
PETA videos of chickens on fac-
tory farms: slotted and squeezed 
into tight compartments.

On New Year’s Day in Sydney 
I spent seven hours at the beach. 
Doing what, I can’t quite tell 
you. But seven hours spent in 
a shady spot by the sea with 
friends and food went by in the 
blink of an eye. 

I haven’t had a hangout like 
that since college. Here, that 

is typical on any given Sunday.
Part of the beauty of the way 

Australians hang out isn’t just 
how relaxed it is, but the in-
clusive, rolling nature of how 
they socialise. I showed up for 
a drink at a friend’s place one 
evening last month and within 
an hour four people had turned 
into eight and by the time I left 
more were en route.

Happy hour is simply not a 
thing because it lasts only an 
hour. I went to an office Christ-
mas party that began at 3 pm 
in one venue, stumbled into 
dinner and then morphed onto 
karaoke. 

When I hailed a cab at 11:30 
pm I was the first to leave. In 
my experience, American office 
Christmas parties mean that 
everyone gets a thimbleful of 
lukewarm Champagne in a plas-
tic cup. We have a lot to learn.

Which brings me to anoth-
er thing Australians do better: 
vacation.

My local cafe here closed the 
day before Christmas. It reo-
pens on Jan 15. And no one here 
thinks that’s strange. January 
here is like August in France. 
The only labor taking place in 
summer seems to be tunneling 
into coconuts to sip from by 
the pool.

Many public pools, by the 
way, are called “baths” in Aus-
tralia. Parks tend to be “gar-
dens.” This makes me feel like I 
am in a Jane Austen novel.

Word play here is a national 
pastime. Christmas presents: 
Chrissy prezzies. A bar mitzvah: 
a barmy. McDonald’s: Macca’s. 
Breakfast is brekkie, Australia 
is Straya, avocado is avo, but you 
already knew those.

You can roll your eyes or you 
can appreciate the fact that 
everything here sounds a bit 
cuter. I opt for the latter.

More profound is how people 
relate to one another. I’ve talked 
with people for hours before 
they have asked me what I do 
for work. At home that ques-
tion can come before “How are 
you?” I won’t ever make that 
mistake again.

Australians are also, merciful-
ly, not in the midst of a raging 
culture war. At home, friends 
are largely delineated by po-
litical tribe; couples that date 

across the divide are newswor-
thy. 

Here, it is normal. The polit-
ical is not personal, and that’s 
not just because so many of the 
big issues that tear Americans 
apart (health care, guns, the 
social safety net) are settled. It’s 
that Australians never seem to 
doubt that there is more to life 
than politics.

And yet, for all that this coun-
try gets right, Australia is a bit 
like the hottest girl in your 
freshman class. She looks fan-
tastic in her crop top but suffers 
from crippling self-doubt.

Some of the insecurity is 
warranted. Given the tremen-
dous capital and the brain pow-
er here, Australia should be a 
startup nation. Ask Australians 
why it isn’t like Tel Aviv or Sil-
icon Valley and they will invar-
iably chalk it up to “tall pop-
py syndrome.” (Another great 
Australianism, tall poppies are 
successful people whose ambi-
tions perhaps deserve to be cut 
down to size.)

Another obstacle might be 
how generally pleasant life here 
is. When you’ve got a good thing 
going, it’s hard to justify taking 
a risk that will most likely re-
sult in failure. And people here 
tend to be deeply laid back, a 
quality that can shade into risk 
aversion and complacency — 
perhaps an inevitable result of 
living somewhere so physically 
beautiful.

“We congratulate ourselves 
that  we punch above our 
weight, but in fact most Austral-
ians underestimate our coun-
try’s weight class,” Michael 
Fullilove, the director of the 
Lowy Institute, a foreign-policy 
think tank based here, told me. 
“Australia has the 13th-largest 
economy in the world. We are 
an old democracy. We have a 
continent to ourselves. Given 
all that, I don’t think we punch 
above our weight, but below it.”

A longtime republican in the 
Australian sense of the word, 
he partly blames the queen for 
this state of affairs. “Are we 
so hopeless that we don’t de-
serve our own head of state?” 
he said. “I don’t think we are. 
Becoming a republic would 
make us prouder and more 
purposeful.”

Jerry Seinfeld once called 
Australia’s flag “Britain at 
night.” The sentiment behind 
that joke, at least how I hear it, 
touches on something Austral-
ians seem to fear about them-
selves: that they are derivative. 
Of England, of America, of both.

The faster they can stop car-
ing about what others think — 
not just other English-speaking 
countries, but also their fellow 
Australians — the more inter-
esting and innovative this al-
ready great country will be.

(Bari Weiss is an Op-Ed staff editor 
and writer. She writes about culture 

and politics.)

Australians are, undoubtedly, 
having more fun

Australians are also, mercifully, not in the midst of a raging culture war

I haven’t had a hangout like 
that since college. Here, 

that is typical on any given 
Sunday.


