
06
WEDNESDAY, SEPTEMBER 10, 2025

Radio Suno 
87.6 FM
The New Story Begins with the 

Malayalam-Speaking Community

• Bahrain gets 
its First-Ever 24x7 
Malayalam Radio 
Channel - The 
New Frequency of 
Happiness for Bahrain

Manama

The Kingdom of Bahrain 
welcomes its first-ever 
24X7 dedicated Ma-

layalam radio channel, Radio 
Suno 87.6 FM,officially begin-
ning full-fledged operations 
today. The station positions 
itself as the “new frequen-
cy of happiness for Bahrain”, 
marking a historic milestone 
for the Malayalam-speaking 
community in the country.

As part of the leading Asian 
Radio Network in the GCC, 
this launch shows our com-
mitment to reaching more 
people, celebrating the ex-
pat community’s culture and 
social life, and supporting 
local businesses in the King-
dom. Phase One introduces 
Malayalam programming to 
serve the vibrant Malayali 
community, Phase Two will 
bring dedicated channels for 
different languages, making 
the platform more inclusive 
and engaging for everyone.

In Qatar, the brand thrives 
under the Olive Suno Radio 
Network, a pioneer known 
for trendsetting, hyper-local 
engagement, and innovative 
storytelling. The network 
has established itself not just 
as radio, but as an experi-

ence-encompassing podcasts, 
cultural storytelling, and 
community-driven content. 
In Bahrain, it operates un-
der Media the Mantra, while 
in Saudi Arabia, it expands 
through the ABC Network.

Speaking on the launch, the 
management of Olive Suno 
Network said:”We are de-
lighted to bring Olive Suno 
to Bahrain. Radio is more 
than just entertainment — it 
is a companion, a cultural 
lifeline, and a platform that 
unites people. With Radio 
Suno 87.6 FM, we aim to give 
the Malayalam-speaking com-
munity in Bahrain a home on 
air, while providing brands 
and partners with unmatched 
opportunities to reach and 
engage their audiences. This 
launch marks a new chapter 
of connection and creativity 
for us in Bahrain. In addition 
to the above, the Management 
also emphasized the fact that 
such expansion and invest-
ment in the country will con-
tribute and add more value 
to the growing economy of 
the entertainment industry 
in Bahrain.”

CBB supports Fintech 
Forward 2025

For the third consecutive year
Manama

For the third consecutive 
year, the Central Bank of 
Bahrain (CBB) supports 

Fintech Forward 2025 (FF25) 
, reinforcing its role in shaping 
the future of finance. The re-
gion's leading Fintech forum 
will be held on the 8th and 9th 
of October 2025 at Exhibition 
World Bahrain (EWB).

FF25 brings together key in-
dustry leaders to address the 
most critical topics in fintech. 
The forum's dialogues are de-
signed to deepen understand-
ing of the sector's rapid evo-
lution and reinforce Bahrain's 
position as a regional financial 
service innovator.

H.E. Khalid Humaidan, Gov-
ernor of the Central Bank of 
Bahrain, said, “We are pleased 
to continue our support of 

Fintech Forward in 2025. Pre-
vious editions of the event 
cemented Bahrain’s 
reputation as a top 
hub for Fintech and 
financial innova-
tion. As Bahrain's 
financial services 
sector continues 
to evolve, collab-
oration between 
regulators and 
innovators is more 
crucial than ever. 
The CBB is commit-
ted to nurturing a 
dynamic and 
inclu-

sive financial landscape, where 
new technologies can be devel-

oped and adopted to serve 
the future needs of our 

economy.”
Driving Bahrain's 

economic diversifi-
cation, the financial 
services sector con-
tributed a leading 
17.2%  to the coun-

try's GDP in 2024. 
This diversified sector 

boasts 369 local and in-
ternational financial 

institutions, com-
prising leading 

c o n v e n -

tional and Islamic banking in-
stitutions alongside new finan-
cial players, including crypto 
assets, fintech companies, 
digital payment providers, li-
quidity providers, and firms 
specialised in cybersecurity, 
reg-tech, and insure-tech.

Hosted by the Bahrain Eco-
nomic Development Board 
(Bahrain  EDB)  and pro -
grammed by Economist Im-
pact, FF25 is supported by the 
Central Bank of Bahrain (CBB), 
the Bahrain Tourism and Exhi-
bitions Authority (BTEA), and 
Bahrain FinTech Bay. Year 
after year, Fintech Forward 
continues to convene global 
experts, financial institutions, 
regulators, and technology 
leaders from around the world.

Khalid Humaidan, Governor of the 
Central Bank of Bahrain

Stellantis boss Elkann agrees to 
community service in tax settlement

Milan, Italy

The Italian chairman of 
Jeep owner Stellantis, 

John Elkann, has agreed to a 
year's community service as 
part of an inheritance tax dis-
pute, his lawyer said Tuesday, 
a day after he agreed to pay 
183 million euros to close the 
matter.

The deal settles a dispute 
between Italian tax authorities 
and Elkann, his brother Lapo 
and sister Ginevra, Turin pros-
ecutors said Monday.

At issue is the inheritance 
of their grandmother, Marella 
Caracciolo, widow of the for-

mer Fiat boss Gianni Agnelli 
and a legendary figure in Italy, 
that is estimated at around 1 
billion euros ($1.2 billion).

Prosecutors had accused 
the family of falsely claiming 
Swiss tax residence for their 
grandmother to avoid Italian 
inheritance tax.

Along with the payment, El-
kann, who is chief executive 
of the family holding compa-
ny Exor and also chairman 
of luxury automaker Ferrari, 
requested probation to avoid 
criminal prosecution, as is 
possible under an Italian law 
that provides for community 
service.

John Elkann and his wife Lavinia Borromeo

40 years of ‘Mario’ games that 
have grown up with fans

AFP | Paris, France

Surrounded by thousands 
of objects bearing the like-
ness of Nintendo’s mous-

tachioed plumber, 40-year-old 
Kikai reflects that his “life 
would be totally different with-
out Mario” who also marks four 
decades this week.

The colourful “Super Mario 
Bros.”, released for Nintendo’s 
home consoles in Japan on Sep-
tember 13, 1985, was a landmark 
of early video gaming.

Players controlled the epon-
ymous character as he ran and 
hopped his way from left to 
right through a colourful world 
of platforms, pipes and scowl-
ing enemies -- all set to the jaun-
ty eight-bit music that has stuck 
in minds for decades.

“My father bought me the 
game, and I’ve been playing 
for as long as I can remember,” 
Kikai told AFP in his office lined 
with somewhere between 20 
and 30 thousand Mario-relat-

ed objects, from 
plastic figurines to plush 

toys and carpets.
Created by legendary game 

designer Shigeru Miyamoto, 
Mario has obsessed several gen-
erations of fans like Kikai.

The character’s first appear-
ance came in 1981 arcade game 
“Donkey Kong”, when he was 
known simply as “Jumpman”.

Mario’s christening came in 
1983 with the “Mario Bros.” ar-
cade cabinet, but his true rise 
to fame was with “Super Mario 
Bros.” on Nintendo’s Famicom 
console (known as the NES in 
Europe), which has sold more 
than 40 million copies.

‘Lucky accident’
“It was a lucky accident, be-

cause at the start there was no 
plan for this character to be-
come a video gaming icon,” 
said Alexis Bross, the French 
co-author of the book “Mario 
Generations”.

The plumber’s look was ini-
tially chosen to conserve scarce 
computing resources and make 
him stand out on screen, with 
bright blue overalls and a cap 

that saved on an-
imating hair.

Miyamoto created Mario as 
“a completely functional char-
acter under very strict technical 
constraints” governing the few 
pixels making up his image, Bro-
ss noted.

But as the games endured 
through the years, their star be-
came a “generation-spanning” 
and even “reassuring” presence, 
he added. “He’s a regular man, 
not unlike us, who has no spe-
cial powers at the outset and 
stays a bit frozen in time.”

acter.

Changing with the times
Many of today’s children and 

teens have turned towards more 
recent heavyweight gaming ti-
tles such as Fortnite and Roblox.

But Mario still enjoys a high 
“parental nostalgia” quotient, 
with those now heading into 
middle age still buying the 
games and playing together 
with their offspring, said Rhys 
Elliott of analytics firm Alinea.

Nintendo has looked to evolve 
along with its audience, recently 
launching a range of baby cloth-

ing and ac-
cessories in Japan. 
Mario also graces goods from 
luxury watches to Lego, as well 
as being the star of theme parks 
in both Japan and the US.

And in 2023, the plucky 
plumber made a successful 
leap to the big screen after a 
1993 flop that was one of the 
first ever game-to-movie adap-
tations.

The more recent film brought 
in over $1.3 billion, with a sequel 
in the works for next year.

With gender relations in a dif-
ferent light today than 40 years 
ago, Mario’s objective in-game 
is no longer securing a kiss from 
a grateful rescued princess.

Nintendo’s princesses are 
more likely these days to star 
in their own titles, as the com-
pany “adapts to new audiences, 
following little by little develop-
ments in society,” author Bross 
said.Even now, fans are eagerly 
awaiting a new Mario-led 3D 
adventure following the block-
buster release of the Nintendo 
Switch 2 console this June.


